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Holiday Group Party Campaign: To existing citen! dalabase

=1 Restaurant Survey for fall input:

>
If is never to aarly bo remind your chants aboul why your restaurant is the ideal -"":i:-_-., & Survey i an axcalant ool for receiing customer feedback and increasing your

place for their offics party of special frends and family gathedng. MMG will produce
a physical mail plece and'or e-mal o be sant o your database promoling corparale
bookings for:

holday parties - calering senices - Landmark annivarsany calebraBions aic.
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Weaknight Promotion: Cuslomer apprecialion giff cantificats.

Target your slowest night of the weak 1o slage a special evant. Mad and e-mal your
antira database and give your pralermed customers a carificate valid for every
Monday, Tussday of Wednesday night. This promotion can be anything from: Wine

Diniear - S10 off tha purchase of $50 - Complimantary appetizar, of & percantags
off the total ate.

Wine Dinner:
Invibe your guests ko join you on a slow night (Monday, Tuesday or Wednesday) |

while you braat them t wines that are expertly paired to bring oul the natural flavers L.

of the accompanying dishes.
Labour day Gift Certificate Drive:

It is abwarys 2 good idea 10 sell gift cerificates. Not just are you securing business ! !
for the fubure, but the carificalas may be given o peopla wha do nat know your res- ﬁﬁ
Xl

faurant. MMG proposes a Summer Gift Cerificats Drive ko help increase Auqust
revanues:

*  Buy gift cerificates befors Labor Day and 20% will be added i the cerificate’s face valee
+ Buy 550 or $100 cerfficates and receive 20% off the purchase price.

i

clients infersst in your restaurant. Mol only does it remand your guasts why thay anjoy
your restaurant, i s very successiul 3l incraasing revenies.

Corporate Campaign for Mew Clients: Can be fed in with corporate
Xmasg parly booking lo new companies in your markel

MMG will contact companies in the surreunding area of your restaurant that i your
restaurant’s profile. This campaign is devised o help increaze lunchtime iraffic and
pravide your restaurant with corporate contacts. MMG wil devise either a VIP Corpa-
rate Promobion or a Gift Certificats Reward Promation basad on tha profile of your ras-
taurant, we will nead 4 weeks to complele the Comorate campagn for New
Customers.

Ragular B-day campaign:
The largar your database is the larger the financial (535) returns will be on this
campaign. Keep a constant focus on the growth of your list...

Raegular Anniversary campaign:
Geows your list and communicate the tracked results 1o your coordinalor,

Ragular First visit campaign:

The more you raach out ta your cients outside of their restaurant axpenance, tha mons
you will be on their mind to promaots word of mouth and speak about your restaurant
to niew clients.

Campaign by design: Request your own campaign to suit your restaurant’s specific needs and contact your coordinator lor the integration.
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MONTHLY FOCUS:
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und the data collection process!
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